BUSINESS
SWEDEN

THE SWEDISH TRADE & INVEST COUNCIL

: ORGANIC FOOD & BEVERAGE IN CANADA
ESAVE THE DATE: OCT 25

e

SEM

Participants : Agenda

Swedish companies manufacturing - - = ~ | 14.30 — Registration & Fika
organic food & beverage products with : 15.00 — Introduction to Canadian

a desire to increase global sales ; . ' — organic food & beverage market
16.00 — Question & Answer

Benefit Industry Highlights

Discover industry trends and learn

about how the Canadian market is a 1. CETA - Free Trade Agreement

Tariffs on 98% of food and beverage
S products has dropped to null

o— ‘ 2. Organic equivalency agreement
Date | ‘ yé B o Products certified as organic in the EU

5= can market the same claim in Canada
October 25" 3. Increasing Demand
_ The Canadian organic packaged food
Location J industry saw 7% industry growth in
Klarabergsviadukten 70, Stockholm Hosted By ; Other Upcoming Activities
Registration February 20-23

Travel to Canada and participate in
Business Sweden’s match making

low barrier and high opportunity
country for organic exporters

Caleb Chapman, Business Sweden

BUSINESS i - i
SWEDEN services to get introduced to Canadian

distributors, agents and stakeholders

E: caleb.chapman@business-Sweden.se

THE SWEDISH TRADE & INVEST COUNCIL

PHOTO: STOCKHOLM, SWEDEN
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THE SWEDISH TRADE & INVEST COUNCIL

MATCH MAKING DAYS: ORGANIC INDUSTRY IN CANADA
: FEB 20-23

Highlighted Activities

Participants

Swedish companies manufacturing
organic food & beverage products with
a desire to increase global sales

Match Making — Industry Specific
Meeting with distributors, brokers, agents and importers who work directly in

Benefit the organic industry and service the Canadian market

Connect with Canadian stakeholders

such as distributors and agents A Guest Speakers
working in the organic industry to » "y Healior ind ot Thm R e tant A -
harness the growing market potential R e L O e
about developments in the Canadian landscape
BDEVIETS

February 20-23 Store Tours

: See for yourself what typical Canadian food and beverage retail looks like by
Location getting a tour of stores in Canada’s largest metropolitans

Toronto, Ontario
: Vancouver, British Columbia i
Registration Attending CHFA West

. Attend one of Canada’s largest expositions of healthy, quality produced and
Caleb Chapman, Business Sweden organic food at the CHFA West trade show

E: caleb.chapman@business-Sweden.se

PHOTO: SULPHUR SKYLINE TRAIL, CANADA
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EU certified organic products can be exported to
Canada without additional paperwork

Organic food sales are increasing steadily in
Canada driven by British Columbia and major
metropolitan cities like Toronto

Organic baby food, cereal bars, snacks, spreads
and coffee were the highest performing segments

The market is split between independent brands
and private labels carried by grocery retailers

Organic packaged food and beverage sales grew
by 7% and 9% respectively in 2017

SOURCE: EUROMONITOR
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CONFECTIONARY INDUSTRY HIGHLIGHTS K CHOCOLATE 1E MARKET SHARE

Confectionary Industry Report - Canada

EXECUTIVE HIGHLIGHTS FROM THE REGULATION RE ACCEPTED AS
GUIDE REPORT TYPICAL WaY

Food Regulation Guide - Canada

JUNT FOR OVER NG AND UNIQUE
STRY JIES
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https://www.business-sweden.se/en/Trade/international-markets/americas/Canada/

[ B

Food & Beverage Industry Advisor

B2 Bloor Street West, Suite 2120 »” CALEB CHAPMAN
[Toronto, Ontario _ = _

a4V 3E2 City: Toronto, Canada '

CANADA e E-mail: caleb.chapman@business-sweden.se

storonto@business-sweden.se 3 Wi i Phone: +1 416 640 7480
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