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PUBLIC HEALTH & THE JOY OF FOOD

FOREWORD

Food and drink
or a healthy

Sweden

The food industry is important
to Sweden. Our 800 member
companies employ 50,000
people, from Malmo in the south
of Sweden to Kiruna in the far
north, generate an annual
turnover of SEK 195 billion and
export goods valued at SEK

60 billion. In combination with
other life habits, the food and
drinks the companies produce
have a major impact on
people's health and well-being.

That is why Swedish food
producers — from the small,
family-owned artisan bakery
on the corner to multinational
food giants with production
facilities all over the world —
work hard every day to make
sure the food and drinks we
consume maintain the highest

levels of quality, taste fantastic,
are sustainably produced and
make it easy, fun and attractive
to eat and live healthily.

In this brochure the industry and
employer organization Swedish
Food Federation present how
we and our members work with
food and health. We summarize
our positions, highlight several
key issues and present some

of the many initiatives and
activities that the industry and
companies are working with in
the field of food and health.

To find out more, visit

livsmedelsforetagen.se/in-english/
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INTRODUCTION

How we are
zoorkzng to 1mprove

public health

In partnership with our members, we at the Swedish Food
Federation have defined five areas of special significance.
Together, they describe how the Swedish food industry views and is
working to promote healthier eating and life habits — for everyone.

A WIDE RANGE OF GOOD,
HEALTHY FOOD AND DRINKS

TOGETHER TOWARDS GOOD
EATING AND LIFE HABITS

VOLUNTARY MEASURES
FOR SUSTAINABLE RESULTS

ON A SCIENTIFIC BASIS

LABELLING ENABLES GOOD CHOICES

The Swedish Food Federation’s Nutrition Group was established
in 1999. The group comprises around 20 representatives from
the industry, all with broad and deep knowledge in the field of
food and health. The Nutrition Group runs activities, identifies
strategically important issues and plays a key role as an expert
adviser to the Swedish Food Federation.
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AREA ONE

A broad range of
good, healthy

food and drinks

Swedish food companies offer a wide range of good, healthy
products that make it easier for consumers to make conscious
choices that suit their preferences, lifestyles, and needs. This is
one of the ways that our industry works to improve public health
and promote joy of food — for everyone.

Food producers in Sweden develop new products without

are continuously reviewing compromising on taste. This
the content of salt and sugarr, research is very costly, which
increasing the use of health- is why targeted government

promoting ingredients such as investments are crucial. Mue’ns/Huqmonj

whole grain and vegetables,

NORRLANDSKT MATHANTVERK

and developing Keyhole-
labelled products®.

The range for people with
special needs — elderly
people, children, and people

with allergies for example - is
growing and improving every B

year. Through research and
development, individually
or in sector-wide projects,
companies are developing
new methods, techniques,

and lngredlents t© improve “THE KEYHOLE LABEL IS THE SWEDISH FOOD

o AGENCY'S SYMBOL THAT HELPS CONSUMER
product composition and to IDENTIFY HEALTHIER OPTIONS WHEN BUYING
FOOD.
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AREA TWO

Together towards
good eating

and life habits

Healthy eating habits are one piece of the puzzle for good public
health. Other life habits, such as physical activity and sleep
habits, also have a significant effect, as do socioeconomic factors.
Together with other stakeholders, we are contributing to long-

term change.

The issue of public health is

broad and complex. Public
health cannot be improved
simply by making available a
wide range of nutritious foods;
it is also important to promote
healthy eating habits together
with physical activity and
good sleep. Socioeconomic
conditions have been proven
to have a major influence on
people's eating and life habits.
Improving public health for
everyone therefore requires
long-term commitment and
collaboration between many
different societal stakeholders,
where the public sector has

a key role. Public health is a
societal issue that can only be

solved by all areas of society
working together. It is too big
for any single stakeholder to
tackle alone. The Swedish

Food Federation and our
member companies are working
to promote good eating

habits and to increase the
understanding of the complex
relationship between life habits,
eating habits and health.

THE SWEDISH FOOD FEDERATION
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AREA THREE

Voluntary
measures for
sustainable results

Voluntary measures generate genuine engagement, boost

incentives for innovation, and reinforce competitive strength in

the Swedish food industry. This creates conditions for long-term,

durable, and positive effects.

Health is a high-priority issue
for the Swedish food industry,
and it permeates everything
from product development to
communication. In sector-wide
projects such as ReduSalt and
the Whole Grain partnership
(Fullkornspartnerskapet), food
companies work together

to improve public health.
Health is also one of the five
missions of the Sweden Food
Arena, the national research
and innovation arena. We
are happy to work with the
government and authorities
to establish conditions for a
healthier Sweden. However,
the way we see it, measures
such as targeted taxes —
which generate no positive
effect on public health — are

the wrong way to go. Rather,
we believe that the most
effective approach to making
a long-term difference is
through voluntary measures.
Enforced regulations often
have unintended negative
consequences and reduce
the incentive for companies
to focus on innovation,
partnerships, and a proactive
approach.
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AREA FOUR
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The dietary advice from efforts, more high-quality
the Swedish Food Agency dietary surveys are needed.
and the Nordic Nutrition

Recommendations (NNR) rest

firmly on a solid foundation

of science and form the

basis of the food industry’s

work to promote healthier

eating habits. By always

informing from a fact-based

perspective — through use of

the Nutritionfakta.se knowledge

portal, for example — we can

increase knowledge about

food and health. An evidence-

based approach needs to be

used by all actors working for

better public health. To know

where efforts primarily should

be focused and to be able to

measure the effects of such
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AREA FIVE

Labelling
enables

good choices

Clear and simple labelling of foods is a key precondition for
helping people to make conscious decisions based on their
personal needs. Today, opportunities for labelling foods with
healthy messages are still far too limited.

Labelling that clarifies the
healthy properties of foods
and nutrients is an important
tool in promoting better eating
habits. Labelling guides people
to healthier choices in shops
and provides companies with
an incentive to develop more
health-promoting products
and to check the recipes for
their existing range. Today,
however, opportunities for
labelling and marketing foods
with healthy messages are

limited on account of overly

restrictive and complex
legislation, which hinders
innovation and sometimes

conceals the full extent of
companies’ contributions.
Sweden needs to play a more
prominent role in lobbying for
improved EU regulations in this
area. The industry also calls for
an ambitious investment in the
Keyhole symbol in partnership
with other Nordic countries, not
only to increase the number

of labelled products, but

also to boost interest among
consumers.
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A FIRM GRASP OF
FOOD AND HEALTH

KNOWS ALL ABOUT
LABELLING

EXPERT ON EU
LEGISLATION

Elisabet Rytter has a PhD in
nutrition and is responsible for
research and nutrition at the
Swedish Food Federation. She is
the convener of our Nutrition
Group and our reference group
for research and development,
with which she works on issues
such as the contribution made
by the industry to good eating
habits and the promotion of
research and innovation.

Want to find out more?
elisabet.rytter@li.se
+46 8 762 65 06

Ulrika Ehrhardt knows all about
food legislation, labelling,
allergy issues and foods for
special nutritional purposes.
Through consultancy and
education, she keeps our
member companies up to date
with the latest information in
the area.

Want to find out more?
ulrika.ehrhardt@li.se
+46 8 762 65 05

Nicklas Amelin is our expert

on the ground in Brussels. He
keeps a close eye on everything
that's happening and makes
sure that issues of importance
to the food industry are given a
hearing and make an impact.
95 percent of Swedish food
legislation originates in EU
regulations, and almost half

of all EU laws and regulations
apply to foods.

Want to find out more?

nicklas.amelin@li.se
+46 8762 6518
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